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In terms of visitors to the U.S.
Italy ranks 4th in Europe
after U.K., Germany and France

2008 was a record year for U.S. bound travel from

A 779,000 visitors, +23% compared to the year before
A $3,663 millions spent, +38%
A 10% more overnights spent
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A ltalian workers enjoy@®weeks of paid vacation every year.

A Three to four weeks leave are taken during the summer
months while the rest is mainly taken in winter, either at
Christmas, in February for ski vacations, or during Easter.

A ltalians often have more than one vacation a year. In 2008,
50% had just one holiday, while 37% took up to four vacations a
year.

A 70% of the over 123 million trips made by Italians in 2008
were carried out between July and September, with a peak in
August (over 38% of all vacations).



