




attractions

amenities

services

access

marketing





• Enable coordination among different stakeholders

• Facilitate destination strategy, planning, partnerships 

and policy

• Gather statistics, monitor, and evaluate impacts

• Secure financing and investment

• Create opportunities/foster product development

• Cohesive destination marketing and market research

• Facilitate training

• Communicate to traveler





• Leadership?

• Roles and responsibilities?

• Decision making process?

• Community engagement?

• Representation?

• Partnerships?







Outbound 
operators

Inbound 
Operators

Suppliers

• Tour operators

• Travel Agents

• Wholesalers

• DMC

• Ground Handler

• Tour operator

• Restaurants

• Hotels

• Activity providers

• Transfer providers

Marketing to the 

consumer

Marketing to the 

Outbound 
Marketing to the 

Inbound

Who are the 

suppliers?



(Seaton & Bennett, 1996)

The total combination of  all these services 

becomes a tourism product





Services

Intangibility

Inseparability

Perishability
Hard to 

standardize

Lack of 
ownership





Travel 
Trade

Travel 
Agencies

Outbound 
Tour 

Operators

Inbound 
Tour 

Operators

Ground 
Operators

Local 
Service 

Providers

Travel 
Resellers 

and 
Portals

Suppliers/Supp

orting Industry

Public 

Administration

Professional 

Associations



Products in tourism are the places and experiences 
identified, created and marketed to visitors. 

Resources & 
Attractions

Facilities & 
Infrastructure

Services

Activities Images



(UNWTO, 2011)



(Seaton & Bennett, 1996)







A package is defined as two or more 

tourism products that would otherwise 

be marketed separately, either by the 

same supplier or in cooperation with 

other suppliers, but are offered as a 

single product at a package price.

(Coltman, 1989)





(Coltman, 1989).



(Destination NSW, 2001) 





SWO Tribal HQ

Nicollet Tower

SWO Driving Tour

SWO Buffalo Park

SR Visitor Center

Sitting Bull Memorial

SR Tribal HQ

Earth Lodge & Dinner

Yacht Cruise

MHA Museum

MHA Buffalo Park
Turtle Mt. Artists

TM Buffalo Park

Gordon Lake

Sculpture Demo

Culture Camp

TMCC Tour

SL Powwow

Fort Totten

Sully's Hill
Teepee Ceremony

SL Powwow

Native Meal
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• Information is only a 
part of the 
interpretation. It 
should enlighten the 
audience and involve 
all the senses and 
styles of learning.






















