
BIG APPLE IS A BIG DEAL!
Michelle Danforth-Anderson

Marketing & Tourism Director



THE YEAR WAS 
2009

• 1lb of Bacon was $3.19
• 1 Gallon of gas was $2.73
• In-state tuition was $6585
• We were in a recession







Oneida History Department had 
to come up with an event…

?? ?



“Don’t be everything to everyone!”
Roger Brooks Tourism & Branding Expert



We had to find something unique



•

We have log homes

How to make history 
fun?

County Fairs

Kids like animals

Re-enactments?



NO MONEY….Now what???



We have an orchard that wasn’t 
well known….





NY = BIG APPLE



Be creative with what we had.
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BEST PR that we have!



Staff/Workers/Volunteers Rock!



Event Success
Oneida gets great Goodwill in the community

Happy Families & Kids

Kids put down the electronics to hang out

Struggling families can not worry about money

Blended attendance (Native/Non-Native)

Attendance from 0-60 miles

Increase in single day sales at Apple Orchard

Increase in overall Pick Your Own apple sales for the season

History is fun!



Growing Pains

 Increased Budget

 Bigger Tents

 More Workers/Volunteers

 Transportation – 5 Trolleys & 4 Shuttles

 More Signage

 More Security & Police assistance

 Road Closures – work with Dept. of Transportation

 Pay workers with gas card/tribal employees get taxed

 And then issues with Municipalities…Hobart/Kelly



“Don’t be everything to everyone”

Thank You


