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✓ Longwoods Travel USA® currently the largest ongoing study conducted 

of American travelers, providing our clients with more reliable data and 

greater ability to home in on key market segments of interest.

✓ This report provides an overview for visits to American Indian 

Communities.  2017 was the first year this data was captured.

➢ Each quarter, a random, projectable sample of adult members (18 years 

of age and over) of a major U.S. consumer panel is invited to participate 

in the Travel USA® survey:

➢ Selected to be representative of the U.S. adult population

➢ For visiting American Indian Communities, 2,438 trips or 1% of the 

overnight trips.
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Average American Indian 
Community
5.6 nights
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Avg Nights Spent on American 
Indian Community Trip =4.2
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Demographic Profile 

of Overnight Visitors



Demographics are similar to the U.S. Norm.



23

Base: Overnight Person-Trips

57

43

49

51

0 20 40 60 80

Male

Female

Percent

Visited American Indian Community U.S. Norm



10

23

19

15

15

18

13

20

18

18

15

16

0 10 20 30 40

18-24

25-34

35-44

45-54

55-64

65+

Percent
Visited American Indian Community U.S. Norm

24

Average American Indian 

Community = 45.1

Average U.S. Norm = 45.0

Base: Overnight Person-Trips



25

Base: Overnight Person-Trips

67

20

13

60

26

14

0 20 40 60 80

Married/with partner

Single/never married

Divorced/widowed/ separated

Percent

Visited American Indian Community U.S. Norm



Base: Overnight Person-Trips

26

20

33

20

17

11

23

35

17

14

11

0 10 20 30 40

1 member

2 members

3 members

4 members

5+ members

Percent

Visited American Indian Community U.S. Norm



27

Base: Overnight Person-Trips

26

39

22

12

<1

23

41

23

12

1

0 10 20 30 40 50

Post-graduate

College graduate

Some college

High school or less

Other

Percent
Visited American Indian Community U.S. Norm



28

Base: Overnight Person-Trips

54

9

37

55

9

36

0 20 40 60

Full time/ self-employed

Part time

Not employed/retired/
other

Percent

Visited American Indian Community U.S. Norm



29

Base: Overnight Person-Trips

5

13

20

24

38

6

15

16

23

40

0 10 20 30 40 50

$150K+

$100-$149.9K

$75-$99.9K

$50-$74.9K

<$49.9K

Percent

Visited American Indian Community U.S. Norm



Key Findings



➢ 1% of the total U.S. travelers visited an American 

Indian Community.

➢ The top states for overnight travelers that visited 

an American Indian Community were Arizona, 

California, Texas, and New Mexico.  

➢ The states that have highest propensity to visit an 

American Indian Community are the states of New 

Mexico, South Dakota, and Alaska. 



➢ Visitors to an American Indian Community tend to 

plan their trip much further out than the typical 

traveler.

➢ These American Indian Community travelers:

✓ spend more on their trip.

✓ high users of travel information.

✓ spend more nights out on their trip.

✓more likely to stay in a resort hotel or other hotel 

and less likely to stay with friends/relatives.  Better 

revenue for the destination.



➢ DMOs should promote visits to American Indian 

Communities.  These visitors are generally more 

valuable to the DMO that regular visitors.  

Increasing this number will provide economic 

benefit.




