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A Thought Starter




Introduction/ Methodology.

v" Longwoods Travel USA® currently the largest ongoing study conducted
of American travelers, providing our clients with more reliable data and
greater ability to home in on key market segments of interest.

v This report provides an overview for visits to American Indian
Communities. 2017 was the first year this data was captured.

» Each quarter, a random, projectable sample of adult members (18 years
of age and over) of a major U.S. consumer panel is invited to participate
in the Travel USA® survey:

» Selected to be representative of the U.S. adult population

» For visiting American Indian Communities, 2,438 trips or 1% of the
overnight trips.
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Main Purpose of Leisure Trip that

included an American Indian Community

Base: Overnight Person-Trips

62

Marketable trips*
Visiting friends/relatives
Touring

Outdoors

Casino

Special event

City trip

Resort

Cruise

Theme park

43

32 |
| 43

0 10 20 30, ot 40 50 60

m Visited American Indian Community 'U.S. Norm

L@ngwoods

INTERNATI ONAL

6 * Marketable trips are leisure that are not visiting friends and relatives.




Percentage of American Indian

Community Visitors by State

Base: Overnight Person-Trips

B States contributing 5% or more

B States contributing 3% - 5%
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Percentage of American Indian

Community Visitors by State

Base: Overnight Person-Trips

Arizona 15
California 11
New Mexico 9
Colorado 7
New York 7
Nevada 6
North Carolina 6
Florida 6
Texas 5
Utah 5
Tennessee 5
Oklahoma 4
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American Indian Community Visitors to New

Mexico are 9.5 Times More Likely Than
Normal Visitors to Visit New Mexico

Base: Overnight Person-Trips

New Mexico 967
South Dakota
Alaska
Wyoming
Arizona
Montana
North Dakota
ldaho

Utah

Oklahoma
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Trips are Planned Out Over a Longer Time

Base: Overnight Person-Trips

More than 1 year in advance
6-12 months

- 4
1 14
3-5months  MEGE_—

9 months T s
1 month or less S 2

Did not plan anything in advance |
0
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Higher Usage of Trip Planning Sources

Base: Overnight Person-Trips

Advice from relatives or friends 22
Hotel or resort 22

Online travel agencies

Destination websites

Auto club/AAA

Travel guide/other books

Airline/commercial carrier

Travel agent/company

Social Media

25
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Higher Usage of Various Booking Sources

Compared to U.S. Norm

Base: Overnight Person-Trips

Hotel or resort 26

Online travel agencies
Airline/commercial carrier

Travel agent/company

Auto club/AAA

800/888 number

Travel company websites
Destination websites

Lodging sharing websites
Visitors' bureau/gov tourism office
Travel/ski show or exhibition

22
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Total Nights Away Are Higher on Trip that

included an American Indian Community

Base: Overnight Person-Trips

T
1 night - |
2 nights I

27
. — 28
3-4 nights 27 Average American|Indian
| n 5 Community
5-6 nights - 5.6 nights

7-13 nights _ - 18 Aver:;ge US Norm
| .7 nights
14 + nights g
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Number of Nights'Spent on'an American Indian

Community Trip are Higher than Average U.S.
Trip

Base: Overnight Person-Trips with 1+ Nights

1 night
2 nights
3-4 nights 27
5.6 nights Avg Nights Spent on American
Indian Community WTrip =4.2
7 + nights 18 Average Nights on Avg U.S. Trip
3.3 nights
0 10 20 30
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Travel Party Size is Slightly Higher for a

trip that'Included an /American Indian
Community

Base: Overnight Person-Trips

American
Indian Total = 3.0
Community
U.S. Norm Total = 2.8
0 1 2 3 4

Average Number of People

m Adults 1 Children
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Use of Rental Car and Plane are Higher

Than U:S.: Norm

Base: Overnight Person-Trips

Own car/truck
Rental car
Plane

Taxi cab
Online taxi service (Uber, Lyft, etc.)
Train
Camper, R.V
Bus
Ship/Boat
Motorcycle
Bicycle

65
| 68
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Higher Usage of Commercial

Accommodations

Base: Overnight Person-Trips

Resort hotel
Hotel 23

Home of Friend/Relative [P mmmmmm— 1c | 26
Motel — 13

Campground/trailer/ RV park
Bed & Breakfast

Country Inn/Lodge

Time Share

Rented Cottage/Cabin
Boat/Cruise Ship

Rented home/condo/apartment
Own Home/Condo/Apt

0 10 20 Percent 30 40
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Activities and Experiences are Generally

Higher for a Trip that Included an American
Indian Community

Base: Overnight Person-Trips

38

Shopping
Landmark/historic site
National/state park
Museum

Fine dining
Hiking/backpacking
Casino

Swimming
Bar/nightclub

Art gallery
Beach/waterfront
Camping

32

25

120

O 10 Percent 20 30 40

M Visited American Indian Community 'U.S. Norm
L@ngwoods

INTERNATI ONAL

18




Online Social Media Usage is Higher Than

U.S. Norm

Base: Overnight Person-Trips

Used any social media for travel —H 82

Posted travel photos/video online

Read travel reviews

Looked at travel photos/video online
Accessed travel news/deals/promotions
Got travel advice

Contributed travel reviews

Read a travel blog
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Expenditures on Trips to an American Indian

Communities are Higher than the Typical
Trips

Base: Overnight Person-Trips

Total Expenditure

Lodging Expenditure

Transporation in
Destination

Food & Beverage
Expenditure

Retail Purchases
Expenditure

Recreation
Expenditure

181
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Demographics of American Indian

Community Visitors

Demographics are similar to the U.S. Norm.




Gender for a Respondent on a Trip that

Included an ' American Indian Community

Base: Overnight Person-Trips

.
Male
49
ﬁ .
Female

51
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24

Age for a Respondent on a Trip that

Included an American Indian Community

Base: Overnight Person-Trips

25.34 I —— =

Average American Indian
18 Community = 45.1

. | |
15
55-64 —15 Average U.S. Norm = 45.0
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Marital Status for a Respondent on a Trip

that Included an American Indian
Community

Base: Overnight Person-Trips

arrediwth parine _ ”
60

20

Single/never married |
26

Divorced/widowed/ separated - :
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Household Size for a Respondent on a

Trip thatiincluded an American Indian
Community

Base: Overnight Person-Trips

-
1 member | 2
- F

2 members

20

3 members I
17

o

11
| 11

5+ members
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Education for the Respondent on a Trip

that included an American Indian
Community

Base: Overnight Person-Trips

Post-graduate ﬁ 2

College graduate

39
| 41

Some college

High school or less _ *

Other 1«

1
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Employment for a Respondent on a Trip

that Included an American Indian
Community

Base: Overnight Person-Trips

54
ol el sl mplyec I

Part time

Not employed/retired/ ¥
other 36

55
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Household Income for a Respondent on a

Trip That Included an American Indian
Community

Base: Overnight Person-Trips
|k
$150K+ |

$100-$149.9K

$75.699.9K * 0
$50.674.9K —
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Key Findings

> 1% of the total U.S. travelers visited an American
Indian Community.

» The top states for overnight travelers that visited
an American Indian Community were Arizona,
California, Texas, and New Mexico.

» The states that have highest propensity to visit an
American Indian Community are the states of New
Mexico, South Dakota, and Alaska.




Key Findings (Cont’d)

» Visitors to an American Indian Community tend to
plan their trip much further out than the typical
traveler.

» These American Indian Community travelers:
v’ spend more on their trip.
v" high users of travel information.
v spend more nights out on their trip.

v more likely to stay in a resort hotel or other hotel
and less likely to stay with friends/relatives. Better
revenue for the destination.




Marketing Implication

» DMOs should promote visits to American Indian
Communities. These visitors are generally more
valuable to the DMO that regular visitors.
Increasing this number will provide economic
benefit.




A Final Thought

Not all classrooms

have fourwalls.
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