














YOUR DIGITAL FOOTPRINT

DON'T: Assume your listings are correct
DO: Glaim and manage your digital footprint
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SOCIAL MEDIA: INFLUENGERS

The “new” journalists:
- Bloggers/Vloggers
- Podcasters

- YouTubers
. Instagrammers




SOCIAL MEDIA: INFLUENGERS

Three ways to work with them:
. FAM Trips: Bring them in
- Sponsorships: Support their content

- Partnerships: Help them create content




SOCIAL MEDIA: INFLUENGERS

MICRO-INFLUENCERS: your sweet spot
- Your area of focus: less than 10,000 subscribers
. Why? Statistics show more engagement

>




SOCIAL MEDIA: INFLUENGERS

CAVEAT:
. Do your research: Check subscriber numbers and
ENGAGEMENT as a first test

- A ton of “influencers” will likely hit you up for
free stuff
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TELL STORIES

PROMOTE: MORE: Who, How, Why
22% | |ESS: Where, What, When

ENGAGE: APPEALTO EGO: Repost, display posts on site

15% EDUCATE: Recipes, behind the scenes, staff
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