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A r t i s t s S t a t e m e n t
My conceptual creativity Transforms lived cultural poetic passage

Of the dance of life
Into abstract visual lines

With the creative intent that they balance each other
Revealing an Indigenous world view

Of an in-between state of freedom through creative cultural power

Compositions of abstract interpretations,
Acknowledge in-between spaces of existence,

Indigenous values of positive and negative space relationships
Free of time and space

The essence of being a creative cultural artists here and now is contemporary

My Creative cultural intellect is umbilically tied to tradition and creation.
My works are warps and wefts of a holistic in-between existence

Going everywhere at once
And all too fast for me to document in a single work of art.
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Paintings
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Prints
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AlterNATIVE
A r t
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Life’s Beautiful Journey
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Life’s Beautiful 
Journey

Greeting cards are made with intrinsic respect 
and inspired by traditional core values in a 

lived and evolving contemporary landscape, 
and are the creative reflection of

Indigenous Parables and
Life’s other Realities in

Life’s Beautiful Journey 
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May the spirit of the
Holiday Tree of Peace

Infuse peace and 
strength

For the mind, body, and 
spirit

For your and your family
this holiday Season

and throughout the New 
Year
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he term Brand is a new term used in 
marketing to define a particular style or 

theme.

our Brand as an artists is a way to 
distinguish yourself and your artwork.

ocial Media can be your ultimate 
Branding tool
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Brand You
• Resume

• Business Cards

• Letters

• Invoices

• And More

How can you

in a crowd?



23

Design

Composition
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Resume, CV – Curriculum Vitae
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C r e a t i v e B u s i n e s s C a r d s
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Exhibit 
Posters
& Flyers
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Grants
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ADVICE
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Strategically Plan
your yearly

artistic intent and interest

• Establish your potential opportunities
• Make a calendar. timeline/file of your interested 

Grant, Fellowship, Residency, and Art Market 
opportunities that is easily accessible
for you to find on your computer.
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You are an
Ambassador 
for the Arts


