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Important Website Elements




Navigation

e Design should be easy to navigate.

e Visitors should always know exactly where
MA‘ODRMFARMS{.-;?'Y{'{;_:“ they are on the website and how to get where
SRR SR they want to go.

 There is a fine line between an interactive
menu and an annoying one — functionality is

key.

R

OUR MISSION

Ma’o Organic Farms
www.maoorganicfarms.org
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Navigation

/
'& n Red Cliff Band Government Departments & Services Community How Dl Visit Us
of Lake Superior Chippewa

Red Cliff Band of Lake Superior Chippewa

www.redcliff-nsn.gov AI ANTA

American Indian Alaska Native
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https://www.redcliff-nsn.gov/

Visual Design

= © You have 1/10t" of a second to impress your
. visitor/potential customer — and let them know that
) your website and business are trustworthy and
ééh shik'éi déd sh1d1n protessional.

FOISCOVERNAVA . » Utilize great graphics to make your website more
. appealing.
%% * Don’t go overboard with too many graphics

e Scrolling text, animation and flash intros should be used

Discover Navajo sparingly and only to emphasize a point for maximum
www.discovernavajo.com effect
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http://www.discovernavajo.com/

Web AND Mobile Friendly

e Your website should work on all
browsers & mobile devices.

e Be sure to TEST it, don’t assume it
works.

e Utilize meta tags, alt tags & work
with someone fully versed in SEO
(Search Engine Optimization).

Sky City Cultural Center & Haak’'u Museum
www.acomaskycity.org

American Indian Alaska Native
Tourism Association



http://www.acomaskycity.org/

Information Accessibility

v @ ? @ About  Contact
* Not all visitors have time to peruse ¥ TALAYSAY TOURS ooy 1000 605460

your whole site.

 Many only need a number, address
or one piece of information — make
sure information is easy to find.

e Help visitors find what they need | TALKING TREES TOUR — STANLEY PARK

Explore beautiful locations in and near =Vancouver with a local First Nations guide and cultural ambassador. Along the
path, your guide &awill point out local plants that were harvested by Skwxu7mesh Uxwumixw - Coast Salish people.

before they get frustrated and go to P e e e st o oy of g
another site for answers.

Tour Qverview
Note: Please see below for Covid best practices

Talaysay Tours
talaysay.com/tours/talking-trees-tour/

AIANTA
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Intultiveness

Extreordinary Notive Anericon Tours for people who want fo connect with fhe real Nodive Anerican [ndian Country

e \What are the same e W G
. h Frequently Asked Questions
questlons you near over About Native America
and over again?
e Answer these questions |
throughout your website. | .

Do people prefer to be called Native Are Reservations safe for travelers? Who is a Native American?
American or Indian? Wouldn't it be good if you didn't have to give  As a general principle an Indian is a person
!! ften neither! Indian’ may be the way most y who is of some degree Indian blood and is
. O r C re a t e a n F Q p a g e Inclian’s describe themselves, and often recognized as an In by a tribe,
each other, but a - swers 1o and/or the United States There exists no
harks back Lo wt isorientated all this world ir culture universal cepled rule for establishing a
° ° Columbus thought he had rea d Indic On the whole you can feel safe in Indian P s identity as an Indian and the
and therefore called native Indians’  country. but traveling alone you do have to criteria for tribal membership differs from
W I t h re I eva n t | I n kS . Mative American is a term that is consider normal safely p iutions as with > to the next. To determine a
undermined when some Americans point any destination you travel! articular tribe’s criteria. you should
oul that they were borm here and therefore tt ribe directly. For its own
are also native to America. Traveling with Go Native America know that purggses the Bureay of the Censuys

eful pe

s problems within the

Go Native America
WWW.gonativeamerica.com/native-american-issues-faqgs

AIANTA
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Branding

% LAKE 5,
Y sy

v CHIFPE

AN My,

e Your website should be a reflection of
your business and your brand.

e Your visitors should feel a visual
connection between your logo, print
material, website and brick-and-
mortar location.

e Tying everything together adds a level

of credibility and improves the A A é

general impreSSion Of your bUSineSS. Confederated Tribes of the Warm Springs

nefian Reservaion of Oregon

American Indian Alaska Native
Tourism Association



Site Shaming

e BIG ! LOTS
* BIG LOTS !

e Big confusion!!

e They feature an exclamation point,
but all we see are ????

BIG ! LOTS (oris it BIG LOTS !)
www.biglots.com



http://www.biglots.com/

Turn Around Time

* Websites take time to get up and welcome  abouTub  denvices  conTach
running. OPIQ S
ADVENTURES M———n

e |f your website isn’t operational, it
won’t bring you business.

 Work with a company you can trust to
get your site built on time.

* On the other hand, your site doesn’t
have to be extensive to start.

. :
Get the basics up there as soon as Opiq Adventures

possible. www.opigadventures.com

AIAN TA
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http://www.opiqadventures.com/

Interaction

e Engage your visitors immediately

e Hold their attention through EVERY
page.

* Influence them to contact you —
“conversion.”

e Be careful with the fine line
between “interaction” and
“annoyance”

* The level of interaction should never
outweigh the benefit.

Go Native America

WWWw.gonhativeamerica.com
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http://www.gonativeamerica.com/

Conversion

 Your site is a potential goldmine
of customer information.

e How can you capture this data?

 Newsletter signup.

e Enter to win...something.

 Download a case study or original
research.

e Register for a webinar.

e Complete a survey.

e Encourage a social media follow.

 Solicit feed back

e Update your contact us page.

e Have customers complete a
purchase.

Do you want to Discover Salt River?

Enter your email to receive the latest news, promotions and events at Salt
River's Talking Stick Entertainment District!

* Email

* State/Province

By submitting this form, you are consenting to receive marketir gemal s fro le JSI kE tertainment District,
9120E tT Ikin gSt k\-‘\. ay, Ste E 10 Scottsdale, AZ, 85250, US. Y voke your consent to recan.fe emails
ty ebyu gtISfU cribe® link, found at the bottorr f 5mIE I ced by
Con C ntac

Sign Up!

Discover Salt River
www.discoversaltriver.com
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http://www.discoversaltriver.com/

Looking for More Revenue?

e Provide custom tour programs
e Native, non-Native and/or mixed

4 DAYS | MODERATE - ACTIVE LEVEL 1DAY | LIGHT LEVEL
Immerse your group in the rich Get a glimpse of Oklahoma City’s

it i n e ra ri e S gz'rt:;l:oi?n;il:fcan culture of :‘r:::rssift:‘,i :lffth this day-long

e Be Native Tours (Chickasaw S

One Breakfast

Nation) One Dinner
' ! Two Lunches
e Features custom-built, one-day or
. L . . BUILD A CUST ADD ON ADDITIONAL EXCITEMENT
multi-day itineraries that include
lodging, food and activities. |
e Offers the service of a local guide
e Includes add-on options to
encourage Visitors to Stay Ionger' + ADD ON TALL-GRASS PRAIRIE PRESERVE

AIAN TA

American Indian Alaska Native
Tourism Association

Be Native Tours + ADD ON THE SWINGING BRIDGE
www.benativetours.com

+ ADD ON HORSE DRAWN CARRIAGE RIDE


http://www.benativetours.com/

Looking for More Revenue?

e Or offer single-day or half-day
programs.
e Great Spirit Circle Trail

Manitoulin Island, Ontario,
Canada.

Ojibwe, Odawa and Pottawatomi.

Great idea to offer “reviews” on
you site.

GREACTSMRITC|RCLE TRAIL Home About More  705.377.4404 f

Great Spirit Circle Trail
www.circletrail.com

AIAN TA
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http://www.circletrail.com/




Content

Back to Basics
* Who

* What

* Where

* When

AND

e Why

American Indian Alaska Native
Tourism Association



Content

e - Content is the backbone of your
Site.

e |t is the main reason visitors come
to and stay on your site.

e Text should be informative, easy to
read and concise.

e Content is also the most important
Woman Tours factor in gaining search engine
www.womantours.com placement.

8- AIANTA

American Indian Alaska Native
Tourism Association



http://www.womantours.com/

Content

Who, What, Where, When and Why

Redhawk Native
Artists

Dancers, Speakers, Performers & Educators

For bookings, please email:
native@redhawkcouncil.org

Remember to include the name of the desired artist, performer or speaker
Along with details about your event, organization, etc.

Redhawk Native Artists
www.redhawkcouncil.org

home page.

About Us

The Redhawk Native American Arts Council is a not for profit organization founded and

e American

mainta tists and educators residing in the Mew York City area, Since

a0 by N

1994, the Council is dedicated to educating the general public about Native American heritage
through song. dance, theater, works of art and other cultural forms of expression. The council
represents artists from North, South, Central American, Caribbean and Polynesian indigenous

cultures,

Redhawk Council produces four of the largest Mative American heritage celebrations in the

Mortheast, The arts council also hosts festivals, workshops, theater presentations and

wreness of Native cultures

educational programs, addressing stereotypes and fostering an &

from a historical standpoint, with a focus on contemporary cultural practices.

Sharing Native Art Forms

e Tells us who you are right on the

AIANTA

American Indian Alaska Native
Tourism Association



Content
Who, What, Where, When and Why

Hear the Echoes of Our Ancestors et Boat Tour

From: $150.00
BOOK NOW —

Hear the Echoes of Our
Ancestors Tour Information

Join Nin (Nez Pe | lide
J»} tb at t ppl I-<-?
itHIIC nyon. Experi hpl es

Nez Perce Tourism

nezpercetraditions.com

e Engaged and entertaining
e You get a clear sense of the
“who” (Stacia Morfin) is

behind this company.

AIAN TA
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https://nezpercetraditions.com/

Content
Who, What, Where, When and Why

%gﬁ%{g EXNDLEARN VISIT  SUPPORT NEWS ABOUT  CONTACT cel ebrat e Your St Oryt e" ers
e They will bring your
- | e U experiences to life.
T L G  And create lasting
Abe & v A memories.
: ’* | - AR UUR DI
URE DUR HISTL
HEAR Al L
ALADKA | | |

Alaska Native Heritage Center
www.alaskanative.net

AIAN TA
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http://www.alaskanative.net/

Content

Who, What, Where, When and Why

PLAy

» ATTRACTIONS
» (JUTDOOR ADVENTURE
» CULTURE

the Eastern Band of Cherokee Indians and kept in trust by tﬁa fed ,..

National Park.

Houw the Eastern Band of Cherokee Indians Formed

The Cherokee have a rich and storied history. In the early 1800's, the Cheroked
structure Lo inelude a written constitution. Cherokee courts and schools were
Cherokee scholar named Sequoyah invented a written Cherokee language. In 1
Cherokee language paper began publishing. Unfortunately, despite the Ch
European culture, the federal government of the United States decided it was p
maintain a strong allied relationship with the Cherokee nation, In 1838 the des
gold gave the government an excuse to forcefully remove Cherokee in the Soutl

nalive people were marched on what would historically become known as the 1
Oklahoma. Between 25% and 50% of the Cherokee tribe died on the Trail of Te

encompasses untouched mountains, rivers, and forests and is located next to the Great Smoky Mountains

dary » ART
MAP AND DIRECTIONS

o g YOO ES
CHEROKEE

north carolina

PAETTIIL LIT 1V LT LPEE LPREES AL LA LI ChAtim, 100

put together five suggestions for things to do and see while you are here.

5 Scenic Overlooks Around Cherokee To Visit This Fall

The Connection between the North Carolina and Oklahom Date: 9.3.2020

Some members of the Eastern Band of Cherokee Indians living in modern day

Cherokee North Carolina
www.visitcherokeenc.com

e What can | do when I'm
there?

 Will I'll be bored?

e Showcase all (or at least a
lot) of what you offer in one
easy to navigate location.

AIANTA

American Indian Alaska Native
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http://www.visitcherokeenc.com/

Content

Who, What, Where, When and Why

captivating history and cultiureof

Turner Falls Park
Visit Davis, Oklahoma, OK

Nestled within the Arbuckle Mountains, Turner Falls Park is the oldest park in Oklahoma complete with
natural caves, hiking trails, stle and 77 foot waterfall creating natural swimming pools for all to
enjoy. Discovered by Mazeppa...

AMTRAK Heartland Flyer
Visit Purcell, Oklahoma, OK

Take a Trip by Train! Sit back, relax and enjoy the unique scenery unfolding outside the windows of
Oklahema's Heartland Flyer. The AMTRAK Heartland Fiyer is a passenger rail service between Oklahoma City
and Fort Worth, Texas. The Heartland...

Chickasaw Country
chickasawcountry.com/family-attractions

Celebrate Your Community

e People are almost always
looking for more than one
thing to do.

e Give them plenty of reasons
to visit, even if it isn’t all
about you.

AIAN TA
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Content

Who, What, Where, When and Why

PRINTABLEMAP  CALENDAR

DISCOVER ADVENTURE

NAVAJO CULTURAL
TOUR TWIN/ARROWS

Navajo Arts

CONTACT Us:

Mavajo Tourism Department
PO Box 663 ’
Window Rock, AZ 86515 -

United States of America MAKE YOUR HOTEL
RESERVATION TODAY!
Fhone: 928-8]0-850]
Fax: 528-810-8500

Navajo Nat/=2
@ Mavajo N

Tuba City, Arizona — the starting point of the Navajo Cultural Tour, is easily
accessible to travelers, at no more than a two hour drive from Monument
Valley, the Grand Canyon, or Flagstaff. It is a great tour to learn and
experience the Navajo (Diné) Culture.

Visit the latest Northern
Arizona Attraction; the
remarkable Explore Navajo
Interactive Museum in Tuba
City. First exihibited at the
2002 Winter Olympics in Salt
Lake City, Explore Navajo has
been called the “Western
Gateway" to Navajo country.
Situated in the “hub” of
Northern Arizena, this museum is over 7,000 sq. feet, and features Navajo
rugs, pottery, stories of creation, and a traditional Navajo Hogan (home).

Along with Explore Navajo, the anticipated and respectfully
dedicated Navajo Code Talkers Museum features machinery and tools used

I S VI R SR F e | MR I PR B R R

* [tineraries are a great way to
showcase the “what”.

Navajo Tourism Department
www.discovernavajo.com

AIANTA

American Indian Alaska Native
° Tourism Association


http://www.discovernavajo.com/

Content
Who, What, Where, When and Why

= | ¢ WHERE are you located?

%gﬁg * Maps are always a good idea.
ANA

Pine Ridge Area Chamber of Commerce
www.pineridgechamber.com

AIAN TA
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Content
Who, What, Where, When and Why

 Another great map, showing the
proximity to major national parks.

YUROK TRIBE
VISITOR CENTER

Pacific Ocean

Visit Yurok Country
visityurokcountry.com

American Indian Alaska Native
Tourism Association



https://visityurokcountry.com/

Content
Who, What, Where, When and Why

The Eureka/Arcata Airport (ACV) is a regional airport located about 16

miles (20 minutes) north of Eureka, with direct flights to San Francisco ° P rOXI m Ity to m aJ O r I nte rn atlo n a I
and Los Angeles. .
e It is currently served by United Express. a I rpo rts *
(American Airlines is scheduled to begin daily non-stops from Phoenix : : .
Frditecn et e Especially important for tribes
o Sj::_:ei::l ?:iri::t\:ilable and will be open for the arrival of all Wa nti ng to att ra Ct international

¢ Reservations: 800-241-6522 Flight Information: 800-824-6200

travelers or tour operators.

Nearest Major Airports & drive times to Eureka:

R4 ggles - 5.5 hours drive

time

¢ Oakland International Airport (OAK) 285 miles - 5.5 hours
e Sacramento Airport (SMF) 290 miles - 5.5 hours
* San Jose Airport (SJC) 316 miles - 6 hours

Humboldt: California’s Redwood Coast

www.visitredwoods.com AIAN TA
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http://www.visitredwoods.com/

Content
Who, What, Where, When and Why

i
S

g?;ﬁ;%] Red CIliff Band Government Departments & Services Community HowDol VisitUs Contact Us ¢ W h e n i S t h e b e St t i m e
to visit?

-

5; of Lake Superior Chippewa

Home / Community / Tourism / Four Seasons Of Adventure

RELATED PAGES Four Seasons Of Adventure

Visitor Guide

Legendary Waters Resort & Casino

Campgrounds & Marina

Powawow » Sugar Bush (Maple Syrup Making Season)
Red CIiff Cultural Days » Fishing Opener
Four Seasons of Adventure » Smelting

Frog Bay Tribal National Park » Annual Chequamegon Bay Birding & Nature Festival

Mino Bimaadiziiwin Farm » Orchards Blooming

Maps Directions » Plant Sales

Business Directory » Farmer's Markets

Red Cliff Merchandise » Softball/Baseball Games

Red Cliff Band of Lake Superior Chippewa

www.redcliff-nsn.gov AI ANTA

American Indian Alaska Native
° Tourism Association



https://www.redcliff-nsn.gov/

Most Importantly...




But first, why do people travel?

e Avoid burnout
MOTIVATIONS OF TRAVEL . . ]
tvatons by e  Travel with friends and family

pres M R * Holiday travel
—— = * Travel discounts
te B i * Bucket list travel

S ot okt : : :
- - b * Inspired by social media, travel
; b article, etc.

Brand USA / Motivations of Travel
www.ustravel.org/sites/default/files/medi
a_root/document/Motivations%20for%20
Travel%20Fact%20Sheet.pdf

AIANTA
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More reasons why people travel

S VIRTUOSO.

Travel Advisors Destinations ~ Hotels Cruises Tours Why Virtuoso Inspiration ~

Soaring above it all in Cappadaocia, Turkey.

Which of these travel motivators rings true for you?

Why do people leave their homes and voyage all over the globe? The reasons why people love
to travel are varied, and very personal.

Virtuoso
www.virtuoso.com/travel/articles/10-powerful-

reasons-why-people-love-to-travel

e Challenging themselves

e Learning

e Expanding their perspective

e Getting in touch with themself

e Appreciating their life

e Building and strengthening
relationships

 Having an adventure

* Escaping

e Relaxing and rejuvenating

e Celebrating AIANTA

n Indian Ala k Native
Tou sm Association
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Why? That's WY

L S So many ways to answer WHY but the
key is to celebrate the distinctive

* Cuisine

e People

 Pow Wows/Culture

e Scenery/Nature

* Fun
DISCOVER WHY SOME THINGS CAN’T BE o History
EXPLAINED, ONLY EXPERIENCED. .

* Learning

Travel Wyoming o |

dnguage

travelwyoming.com/thats-wy/ S o
* Hands-on activities
* Itineraries

AIAN TA
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Uniquely You

Ah-Tah-Thi-Ki Museum icystraitpoint.com WWW.aCCMUSEUM.org
www.ahtahthiki.com

Sun Tours
www.glaciersuntours.com

[

W PUEBLO 27

B MainStheet HALONAS (DIWAN'A Papahanaumokuakea National
Marine Monument

Zuni Pueblo Main Street www.papahanaumokuakea.gov AIANTA

zunipueblomainstreet.org American Indian Alaska Native

° Tourism Association



http://www.ahtahthiki.com/
https://icystraitpoint.com/
http://www.accmuseum.org/
http://zunipueblomainstreet.org/
http://www.papahanaumokuakea.gov/
http://www.glaciersuntours.com/

on’'t Forget Your Artisans




Notes for Trlbes & Artlsans

Tribes & Artisans

e Tribes, celebrate your artisans

e Artisans encourage your
customers to visit your community
(when it is safe).

Hopi Arts Trail
www.hopiartstrail.com

AIAN TA
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Celebrating Your Artisans

Uneida Nafion Aris Program

Home Classes Grants Programs Events Contact Links

ONEIDA

Oneida Nation Website »

S VanEvery Iroquois Artisan

Stephen scavlrch VanEvery h Agaton H
Oneida N d du Lac Ojib
Website:_Iroquois Artisan Online shop: Heart Berry

Email: ED_ELLE_HC 2/ Facebook: Heart-Berry
Phone: 920-562-5472 T al @.‘h lﬁqb FY.C

Antler Basketry

Richard J. Gonzalez
| Oneida Nation

Website: Antler Basketry
"1 Farahanl: Antlar Raclkatry

Oneida Nation Arts Program
www.oneidanationarts.org/artist-business.html

Oneida Native Holiday Market

e Artisans could encourage
their tribes to create a similar
program to extend exposure
for all

AIAN TA
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Basic Website Info for Artisans

Contact Lillian Pitt

" ”_’Il"u Pacific Northwest Native American Arti

Giving Voice to My Ancesto

Home | LilianPitt”  Artby Media ”  Galleries and Events ”  PublicArt ™ Shop Lillians Art |

Lillian Pitt
lillianpitt.com

Art by Lillian Pitt

i Jewelry
Jewelry that reflects Native American

sy culture of the Columbia River Gorge.

About Lillian Pitt

Lillian Pitt is a Pacific
Northwest Native
American artist whose
ancestors lived in and
near the Columbia
River Gorge. The focus
of her work is on
creating contemporary
fine art pieces that
delight today’s art lovers, and at the same
time, honor the history and legends of her
people.

Your customers WANT a relationship with you.
Give them....
e Your name and your business name
e A brief profile with a headshot
About you // Why were you inspired to do the
art you do?
e Images of your artwork
e Your contact info
* Website and social media sites
e Where/how to buy
* Information on upcoming appearances
e Tips on what to see and do in your community

if they do come to visit AIANTA

American Indian Alaska Native
Tourism Association


http://lillianpitt.com/

Questions???
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More Free Webinars ~AIANTA Webinar Series = www.aianta.org/webinar-series

Monica Poling Maureen Chavez Bianca Mitchell
Marketing & PR Manager Visitor Outreach Manager Education Manager
mpoling@aianta.org mchavez@aianta.org bmitchell@aianta.org
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